wodom
- EIECEGGOEM?‘)
- [Scanteodfdh (FooSad soprancegoldhigrs) Amepe
wm

s§pncdmimefét megmeodd: (Knowing Tourism Products)

al mﬁwcsw;mnué méaq:&ma@iaﬁm&mqﬁci:

v Sronfabogboieéeonupd wamomeFiadapicgbeft ... o9
et Y

PF MICE Tourism mefmé: cegpmenné:

Gi World Cruise Destination Map &6To3é
§8mEepranngh [§4en8€¢ (Cruise Tourism )

91 GRdvgodgrefiagnimeié: meomenné:
{Outbound Tourism )

Br p¥cbeuphiq oficopSioconpd a§opaicgbed:
(Medical Tourism)

2 Bleporumoncliogn copdipuaeiil
SPORT TOURISM o [§€<E8

o1 Child Wise Tourism mc@a& msqmcmé:
@i Sex Tourism cobicfopréicd] weepoddeod
oon qigpepmaimefdcon s&opuapSefn dewmdd CBT
oon mo§Boody cqgpdmpSoiepadogmapbed:
o [ghunBEe odropatepded:
sqgpScrgSojeoqt ofiosiriqepSabayd

v

e ?D

.q.ﬂ'

oo m8&ieqpéadiapaybed: (Green Tourism)
26t TOURISM SOFTWARE 8o

290 SrabeSSsions

ofts ()
sdiopuligugopdBoyé (Doing Tourism Business)
B¢ Tourism Umbrella com0dgn omapefracpopfgecs

208 m:axua!rag:n?ﬁcﬁmﬁ: Gmfgﬁcms
pbgtopfayd

any u%mtﬁagﬁtzgtmﬁ? oonéapdgyopSdoyé

apr mbicfgombesepn noliclgoiodombod
canchafongS oyt

Jor HOME STAY mée%nqng&cslms?‘:\g&uéw

Jon emeoncddBEcrbcfinds ooéopdupdadagd

JJ1 sopefjeqrobefiondsy omEmbupdadoyt

Jor Sgbeprncydl mydSoqaaciesosd
Rosepbeqpliafropddayé

Jg* Hot Destination ESGoué gcﬁrimﬁqﬁ {Film Tourism)

cpSucsalg
JBu Festive Tourism | SJuwpcd Jeordendpl slodem:
odupSFoyl
7 et e o e fionbpepbogSifio
Jor opfscobiafiopucpefindy Exgifgbopbogiaays
Jr scod§ffe afoprudiymgpogSBayé

por [GdogdrpmmendinedhacrSciimcfanés chnem&

- ovegRdcideqnmry

== 202
-aw 3'}3

v+ 93

..J?j

e Dj?
+- 098

.. 989

.+ 9%
“an 353

“a OE:I

vee JOP
ces J29
Jo uﬁt@tnmmé:&lnél :%uu?os Incentive Tourism Q&C‘ﬂ:ﬂ&g

SR

vee JRR
“ee JGR
..JC}E

+JJ3



